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CHAIRMAN ALEXANDRE RICARD
TELLERS PAULCHARLES RICARD, PRISCILLA MATTER
SECRETARY ANTOINE BROCAS

ALSO ATTENDING:
FINANCE, IT & OPERATIONS DIRECTOR HELENE DE TISSOT
LEAD INDEPENDENT DIRECTOR PATRICIA BARBIZET

STATUTORY AUDITORS

KPMG ERIC ROPERT
DELOITTE & ASSOCIATES DAVID DUPON-NOEL
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LEGAL DOCUMENTS AVAILABLE TO SHAREHOLDERS

THE DOCUMENTS REQUIRED
BY THE APPLICABLE LAWS AND REGULATI
21 L/ | w9 hb ¢I1 9 {11! w9l
HAVE BEEN SENT AND MADE AVAILABLE
TO THE SHAREHOLDERS
WITHIN THE ESTABLISHED DEADLINES
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FY19 ANNUAL RESULTS -
OUR EXCELLENT PERFORMANCE SHOWS:

RESILIENCE OF OUR RELEVANCE OF OUR
BUSINESS MODEL 3-YEAR STRATEGIC PLAN

//\
/// Better, Agile, Together:

CELERATE

Creating longterm value
for all stakeholders




WE HAVE REINVENTED OUR BUSINESS MODEL
TO BE 100% CONSUMER FOCUSED

4 Essentials , 4 Accelerators

. OperationalExcellence | A . Portfolio Management
. Talent Management ' - . Premiumisation& Luxury
. Sustainability& Responsablllt v | . Innovation

. Route toMarket £ . Digital Acceleration
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WE ARE EXECUTING OUR 3-YEAR STRATEGIC PLAN
TO ADDRESS OUR 4 KEY CHALLENGES

TF ANSFORM AND

CELERATE

More Preparing
from the Core the Future

1. Winning in our 4 mustwin markets 3. Financing our ambition
2. Building Passion Brands 4. Valuing our people
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OUR AMBITION

BECOME LEADER

OF THE WINE & SPIRITS SECTC




CHAPTER 1

The first year of our plan shows

clear businessacceleration




WE HAVE SUCCESSFULLY ACCELERATED GROWTH
OF OUR SALES AND RESULTS

SALES* PROFIT FROM
| RECURRING
OPERATIONS*

2%) 2% 2%) 2%

FY15 FY16 FY17 FY18 FY19 FY15 FY16 FY17 FY18 FY19




WE HAVE ACHIEVED
ALL OUR AMBITIONS

MID-TERM AMBITIONS FY19 RESULTS
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WE ARE PURSUING THE DEVELOPMENT
OF OUR MUST-WIN MARKETS AND KEY BRANDS

s LK

CHINA INDIA GLOBAL
TRAVEL RETAIL

STRATEGIC INTERNATIONAL BRANDS

"USA:sell-out/all other figures represent organic Salesgrowth




INNOVATION AND LUXURY
HAVE BECOME TWO GROWTH ACCELERATORS
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SFORM AND
CCELERATE

believe that it isconvivialité have a good understanding of employees
that makes the Group 2F UKS DNZ dzLJQ a a (i Nide pr&ud & beloygRo
SO unique objectives the Group
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