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Source: Pernod Ricard Market Estimate, Dec 2011 Source: * Pernod Ricard Asia figures only
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Source: Pernod Ricard Market Estimate, Dec 2011 Source: International Handling Systems (IHS) Global Insight 2011
Pernod Ricard Asia perimeter ** Affluents : household income PPP > $80K

* Super Premium* > $26
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Source: Pernod Ricard Market Estimate, Source: IHS Global Insight 2011

Dec 2011 ** Affluents : household income PPP > $80K
* Super Premium* > $26
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Source: Pernod Ricard Market Estimate,
Dec 2011

* Super Premium* > $26
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Source: IHS Global Insight 2011
** Affluents : household income PPP > $80K
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Source: Pernod Ricard Market Estimate, Dec 2011
Pernod Ricard Asia Duty Free perimeter

* Super Premium* > $26
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Source: Pernod Ricard Market Estimate,
Dec 2011

* Premium India Whiskies > $7

Source: IHS Global Insight 2011

** Upper middle class : household income PPP $40-80K
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Source: Pernod Ricard Market Estimate, Dec 2011 Source: Euromonitor

Pernod Ricard Asia perimeter ** HNWI : individuals aged 15+ with annual gross income PPP > $500k

* Prestige* total includes Prestige Whiskies/Cognac/Champagne and above
* Prestige* > $84
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Absolut Net Sales Organic Growth 10/11 vs. 09/10
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